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DATA SIM is the rese rch roup nd dt
m n ement hub for the br zili n music

mrket creted b S o P ulo’s Intern tion |
Music Week - SIM S o P ulo.

We enertedt nd nlsistht

subsidise the el bor tion of str te 1es for
the music sector, with the o | of improvin
nd m kin the music m rket nd m kin

me sur ble 1its economic nd soci | bene ts.



WHAT WE DO

— Conduct rese rches, studies nd m ppin s
of the music m rket, focusin on cities

— Produce br nd new primr dt bout
the music m rket

— Collect second r dt from other public
nd p rtners’ dt b ses

— An | ze socioeconomic Imp cts of projects
nd music festiv Is (In Its v rious form ts)

— P rse numbers broken down b m rket
sectors nd the economic nd cultur |
rel tion between themm
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METHODOLOGY SIMM

METHODOLOGY

Rese rch on thémp cts of COVID-19 on the Br zili n Music M rket

—Primr dt collection done throu h surve distribted online from
M rch 17th - M rch 23rd of 2020

—SIM S o P ulo promoted tlsurve 's p rticip tion throu h its udience vi direct
m Il nd soci| medi ch nnels

—Results:

1399 respondents

536 us ble nswers (from entrepreneurs of |re, medium, sm |l or micro-sized comp nies
re istered inGener | Txp ers Re istr )
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RESULTSROFILE

SIM

SPECIFIC SEGMENT OF COMPANIES AFFECTEL
COVID-19 IN THE BRAZILIAN MUSIC MARKET

Answers: 536 (multiple nswers)

ARTISTIC 71,8%

STAG

COMMUNICATIO- 23 1%
TECHNICA- 14.2%

CONSULTING 13,2%

24,1%

LOGISTICS  6,7%

Artistic
Booker, ent, producer, mn er, cur tor, etc.

Or niz tion | o |
Promotion, production, m n ement, direction, consuliitc,

St e
Music venues, cultur | centres, venues th t welcome Itigsietc.

Communic tion
PR, publicit, medi, content, etc.

Technicl | |
H rdw re rentin , sound, |i ht, video, ener tor, etc.

Consultin | | | o
Acceler tor, business incub tor, mentorin , tr inintce

Lo istic
Tr nsport tion, tr vel enc, tr vel tickets, ccommod tions, etc.

Note: some r phics m be displ ed on di erent sc leghrou h this document to ensure better re din expeage.
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PROFESSIONALS INVOLVED IN
THESE COMPANIES' OPERATIONS

Answers: 536 (multiple nswers)

SUPPLIERS 30,3%

FREELANCERS 22,6%

oTHERS I 5.1% Tot| mount
of profession Is
EMPLOYEE- 4.8% involved
FOUNDERS/BUSINESS OWI\- 3.9% 19.996

Note: some r phics m be displ ed on di erent sc leghrou h this document to ensure better re din expeage.
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ALMOST 50% OF RESPONDENTS IDENTIFIED
THEMSELVES AS MEI*

Answers: 536 nswers

NON-MEI
46,8%

MEI
53,2%

*MICRO EMPREENDEDOR INDIVIDUAL
(Individu | Micro-Entrepreneur)

Note: some r phics m be displ ed on di erent sc leghrou h this document to ensure better re din expeage.
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STATES IN WHICH THESE COMPANIES ARE BAS

Answers: 536 nswers

HIGHEST
PERCENTAGES
SP: 45 5%
RJ: 11,7%
MG: 9, 7%
RS: 5,4%
DF: 5,2%
PR: 4,3%
SC: 4,3%
BA: 2,6%

RJ MG PR SC BA PEKE ES PA PB SE MS RN AM MA Pl AP MT

All 21 mentioned sttes hve v lid nswers
St tes th t were not mentioned mon the respondem&, AL, GO, RO, RR, TO

Note: some r phics m be displ ed on di erent sc leghrou h this document to ensure better re din expeage.
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ASSOCIATIVISM

Answers: 536 nswers

MEMBER
23%0

NON MEMBER
(1%

MOST COMPANIES RESPONDENTS INFORMED BEING MEMBERS ¢
INFORMED NOT BEING MEMBERS OF 43 DIFFERENT MUSIC-RELATED ASSOCIATIOR
5 COPYRIGHT COLLECTING SOCIETIE:
AND OTHER 14 NON-MUSICAL ENTITIES

ANY MUSIC RELATED ORGANIZATION
OR CLASS-REPRESENTATIVE ASSOCIATION

ASSOCIATIONS

SIMM

MENTIONED BY

MORE THAN 3 MENTIONS

OMB: 1MUSIC

ANS GUILD

BM&A: 106XPORT OFF|CE

SIND. MUSICOSMUS
ABRAPE: £YENT P
WOMEN IN

CIANS SYNDICATE

ROMOTERS AGSN.
MUSIC: 3

MMF LATAM: 3

Note: some r phics m be displ ed on di erent sc leghrou h this document to ensure better re din expeage.
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SIMM

MAIN IMPACTS REPORTED

Answers: 536 (multiple nswers)

DIFFICULTIES WITH RESCHEDULING

DIFFICULTIES WITH SPONSORSHIP

COVID-19 CONTRACTION 7,1%

LACK OF SUPPLIES 5,6

51,5%

30,2%

SUSPENSION OF ACTIVITIES
THESE NUMBERS SHOW THE TOTAL
AMOUNT OF SUSPENDED ACTIVITIES
(AUDIENCE RELATED ACTIVITIES)

Note: some r phics m be displ ed on di erent sc leghrou h this document to ensure better re din expece.
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MAIN IMPACTS REPORTED

Answers: 536 nswers

AFFECTED EVENTS
8.141

AUDIENCE DIRECTLY AFFECTED
8.060.693

ESTIMATED FINANCIAL LOSS
USD$ 93,255,760.00
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INSIGHTSJHALLENGES, TRENDS AND OPPORTUNITIES SlM

— 53.2% of the respondents identif themselves s Individu | Micro-Entrepreneurs fbki¢ver,
until this public tion closure, initi | recover chie desined b the overnment ddressed onl
sm Il nd medium-sized comp nies needs.

— Considerin the dt of the 285 MEIs represented inrdss rch to m ke projection to cover
the pproximtel 62.000 MEls re istered in the Minigtf Fin nce (which includes Production,
Sound, nd Li htin comp nies) thestim ted lossof“Live Music MEIsY the countr would be
USD$545 millionT kin these numbers into consider tion, the numberasession Is ected
would then re ch the sc le ohe million people

—In ddition to the MEIs, the surve identi ed otherr28fondents who run their business without
hvin formlreister onthe Ntionl Txp ers Reistr ; for this re son, their responses did not
pper in the nlresults. Even so, the number corrobartigevulner bilit of the sectort time

of cute crisis.

— The diversit of the comp nies' se meniad the si ni c nt mount of suppliers nd third p nes
Involved In theusic production ch nndic tes the complexit of the music ecos stem. b Is
demonstr tes thamport nce of diversi ed, bro d, nd structurin me sures tht ou ht to be desi ned
collectivel nd not restricted to speci c extr cts of the extensigsic production ch in.T
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— The low r te of ssocltivism(77% re not members or ssocited) n old problemwith
sinicntimpct, especi Il durin crisis time . Some countries h ve nnounced recover me sures
throu h n tion | entities representin the di erentegtors of the music ecos stem. In Bitizé, | ck

of public or niz tion with the bilit to inter ct with Il music industr ch in- dded tothe

Institution | we kness of overnment | bodiesh s prevented s stemic nd e ective ctions from
bein t ken with the necessr urenc.

—Assocl tivism the se rch for multiple entities tht claitimtel represent nd express the needs
of e ch di erent spect of the Br zili n Music produmt ch in, should be one of the coroll ries of this
unprecedented crisis, of this opportunit for re ectmohconnection. Likewise, it would be desir ble tc
hve n or nic consolid tion of one sector’s ssoci tive feder tiorssemblin the interests of the

V rious music profession | c te oriedan horizont | e democr tic w . The opportunit would be In

not reproducin the s me old politic | pr cticeglinked to speci ¢ lobbies tht re Ire d consolid ted

In the sector’s represent tion) nd Ive voice to ther or niz tion inititives  tht emer ed In this
period nd thtrestores the historic| hts of the sector in new terms

—C ncell tions (77.4%)nd postponementg81.2%) led ton n suspensionsof udience rel ted
ctivities. On the other h nd, we re now fcin sikint incre se in online content productio(in

terms of the number of hour_s_ bro dc sted b soci | medhid other pl tforms).Monetizin these
contents Is crucil, nd et critic | point in the music ecos stem
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— Audience en ement s nncil lterntive for rtists nd other profession s is necessr,
but thisshould not exclude initi tives for direct nd indirect promotion from the public pogver
priv te initi tives, s music Is production ch in tht deserves to ®eted Inthe smew s
others overnment!| nd priv te investment end s.

— The music commuris pl ed n import nt role in risin spirits, produm dozens of/irtu |

festiv ls, cre tin ch nnels for discussigrfor the dissemin tion of ood pr ctices of isol tiand

sepsis, for the s stem tiz tion of ood pr ctices icultur | polic nd for the recover of the sector,
risin funds for the needq, etc. Thisis n dded v lue thtis di cult to me s&, but which we know to
be ofvit | Import nce in time of crisis nd con nement

— Free timeessenti | to cultur | enjo ment, h s necess ril beea-dimensioned b isol tionThis
m ect domestic cultur | consumption nd music-listen h bits. Onl time will be Dble to tell
whether these ch n es will be | stin  nd si ni ¢ ntdr the music m rket, nd how ex ctl the will
contribute to the restructurin of the sector. Cert e m jor pl ers in the ecos stem (record
comp nies, publishers, distributors) must de | with suches so tht the ¢ n be up-to-dte

with the consumer trends
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— M jor ch nes in the music industroccur imesponse to crisjsuch s the rrivl of the internet

nd the emer ence of stre min pl tformslnvestment is needed for innov tion to risEhe public’s
Interest in music, live or recorded, will not w ne.

—In ddition to losses nd b nkruptciesncell tions nd postponementsof concerts c n h ve
structur | conseguencem the sector. The 1 nts in the re of event pation, with re ter workin

c pitl nd ne otitin power with encies nd rtis tic represent tion comp nies, m Ssu oc te
Independent promoterS.re nd concern must be iven to sm ll, independent promoters nd
producerstht ccount the | r e numbers of jobs nd occup tionsd re responsible for

m intinin nd renewin the loc | scenes tht feed the | r e Industr. Without them, the m rket will
become hi hl concentrted nd with less rtistic @énsit . M jors, bl publishers, di it | distributors
nd stre min pl tforms, the instrument nd equipment uglr , the mjor pl ers in the m rket

must ct defendin nd cooper tin In the recover of this sectpseekin period dbetter
distribution of e orts nd resources
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