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Luminate

The trusted independent leader in Music consumption and
audience intelligence
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Global, Regional & Country Level Insights
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2024
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The new Luminate platform
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The Data That Defines the Music Industry
Now Available Globally

Data Providers
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How Big Is
Music Streaming
Across Asia?




GIObaI MetriCS I 2022+ [ 2023+

Total On-Demand Song Streams (Audio + Video)

0/ Vol
1-33.7% ...

Total On-Demand Audio Song Streams

3.4T
o/ \/e]
: +22-3 0 (?h'ange

+12/30/22-12/28, OMPARED TO 12/31/21-12/29/22)

ON-DEMAND VIDEO SONG STR ING INCLUDES OFFICIAL, SONG UGC AND NON-SONG UGC
l“ M I “ AT SSSSSS - LUMINATE MUSIC CONNECT
© LUMINATE DATA 2023
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Audio + Video Streaming - Asia

FY 2023 vs FY 2022

1.0

31 Dec 2021 - 29 Dec 2022
(Weeks 1-52)

1901

30 Dec 2022 - 28 Dec 2023
(Weeks 1-52)

18.3%

Change Percentage
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https://docs.google.com/spreadsheets/d/1eACOxYcyt2oNrA98jAbhvx5qsbXPY5sOq7eCZVWVWfg/edit#gid=430926544

Top 3 Countries: Year-Over-Year Growth

Total On-Demand Audio + Video Streaming

Republic of Korea

86.98B | 132%

FY 2023 Total FY 23 vs FY 22
OD, compared

with 37.0B in

FY 2022

India

1.041

FY 2023 Total
OD, compared
with 570.3B in

Indonesia

FY 2023 Total
OD, compared
with 141.2B in
FY 2022

*81.9%

FY '23 vs FY ’22

66.8%

FY 23 vs FY ’22

FY 2022

LUMINATE MUSIC CONNECT (HONG KONG, INDIA, INDONESIA, JAPAN, REPUBLIC OF KOREA,
MALAYSIA, THE PHILIPPINES, SINGAPORE, TAIWAN, THAILAND, VIETNAM)

*Data from Melon and Flo added to Luminate Streaming Panel for Republic of Korea during 2023


https://docs.google.com/spreadsheets/d/1eACOxYcyt2oNrA98jAbhvx5qsbXPY5sOq7eCZVWVWfg/edit#gid=430926544

Which Generations Drive Streaming?

Younger listeners are driving audio streaming adoption

8%

of Millennial Filipino
music listeners are
music streamers

9%

of Millennial music
listeners in Singapore
are music streamers

8%

of Gen Z music
listeners in Japan are
music streamers

LUMINATE

LUMINATE INSIGHTS MUSIC 360 - PHILIPPINES, SINGAPORE, JAPAN - 2023 12



How music listeners find new content
Social Video/Audio . .
Eﬁ Media Streaming m T
% 42%
14% 0

In the Philippines In Singapore In Japan

l“ M I “ n I E LUMINATE INSIGHTS MUSIC 360 - PHILIPPINES, SINGAPORE, JAPAN - 2023 13

‘ #1 Source of Music Discovery




Language and Export
Trends In Asia




Engaging with Foreign Content

Percentage of Listeners Engaging with Music Content from Other Countries

Iy

of Filipino music
listeners engage with
foreign content

8%

of Singapore music
listeners engage with
foreign content

1%

of Japanese music
listeners engage with
foreign content

LUMINATE

LUMINATE INSIGHTS MUSIC 360 - PHILIPPINES, SINGAPORE, JAPAN - 2023 15



Trends in Language

Share of Japanese language content in Top 10k tracks increased in 2023 across Asia
while English language share decreased

Global

- FY 2023 Change

S | e [
3 Week 52 over FY '22 FY 2023 Change over
I N

Japanese 69.3%

14.1%

403
French 0.6% +0.3%
Biggest Decline: Korean Biggest Gainer: Japanese

ggest Declin rean Biggest Gainer:
Japanese

=
Indonesia
I o
Week 52 over FY '22

Philippines
Week 52 over FY '22

68.5% -2.7%
23.5%

2.3%
2.3%
+1.0%
+0.6%
J

Biggest Decline: English Biggest Gainer:
Japanese

2.2%

BASED ON TOP 10K ON-DEMAND AUDIO + VIDEO STREAMING
TRACKS IN EACH COUNTRY AND GLOBALLY
LUMINATE DATA 2023



Pop Music Listening in Select Asian Markets by
Subgenre Streaming Share
(Total On-Demand Audio + Video Streams)

JAPAN REPUBLIC OF KOREA NHESRHIEIPPINES
W J-Pop M K-Pop M General Pop

] K-Pop M General Pop | K-Pop

M General Pop M J-Pop M J-Pop

[l Euro Pop, Afrobeats [l Euro Pop, Afrobeats, [l Euro Pop, Afrobeats,

Bollywood, Arabic Pop Bollywood, Arabic Pop Bollywood, Arabic Pop

SOURCE: LUMINATE MUSIC
CONSUMPTION DATA



Top Japanese Songs in the Asia
Region and Select Countries

Japan

FY '23 Streams

Based on Total On-Demand (Audio + Video) anist |

Kawaikute Gomen | Honeyworks .3m
Surges 715.2m
Show 603.5m
Senkou 522.3m

streaming through Week 52 2023

Overall Asia

FY '23 Streams
Kawaikute Gomen 1.29b
Kick Back 892.2m
Surges 721.6m
Show 675.2m

Philippines

Kawaikute Gomen

EY§23iStreams LUMINATE DATA 2023

Shinunoga E-Wa 6.0m
Night Dancer 4.9m
Kick Back 3.3m
Kawaikute Gomen 2.9m

Singapore



https://docs.google.com/spreadsheets/d/1eACOxYcyt2oNrA98jAbhvx5qsbXPY5sOq7eCZVWVWfg/edit#gid=430926544
https://docs.google.com/spreadsheets/d/14_LRuTHy6QYDLmOD-iOhzxsKRRw3AEJiMbqqA33OtzE/edit#gid=1042670019&range=A74:D81

Chinese artists export less well than Korean and Japanese
Top Chinese Artists’ Top Export Markets (outside Mainland China)

Top Streaming Countries for Top Chinese Artists
(Outside of Mainland China)

On-Demand Total Streams for Top 100 Chinese Artists - 2023
1.6B

742.6M

430.7M
275.0M 271.4M 270.6M 263.3M o5 g\

Hong Kong Taiwan  United States Malaysia Japan India Singapore Korea Indonesia

|LUMINATE

Mandarin Cantonese

% of music listeners in the % of music listeners in the
below markets listen to below markets listen to
music in Mandarin music in Cantonese

3%

Canada

®
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©

METHODOLOGY: TOP 100 MOST STREAMED CHINESE ARTISTS GLOBALLY (AUDIO + VIDEO) 19



The Japanese Music
Fan & Why They’re
So Valuable




World Genre
Spotlight: J-Pop

1678

2023 U.S. On-Demand Audio (ODA)
streaming of J-Pop tracks ranked in U.S.
Top 10K World Music songs

J-POP FANS IN THE U.S. ARE...

[5] ™ d
S5 | W | 265

more likely more likely
to identify to be male
LGBTQ+* (63% male)

more likely to
be GenZ

*COMPARED TO GEN POP 13+
SOURCES: U.S. MUSIC 360 2023 - Q4, LUMINATE MUSIC CONSUMPTION DATA




Who is the Young Japanese Music fan?

Snapshot: The Gen Z Music Listener in Japan

+ Music
d Discovery

44% discover music on
video and/or audio
streaming services

Music
Consumption

68% consume music
via video streaming
platforms

Music &
Social Media

+138% more likely to
listen to music that their
friends have posted
than the average
Japanese social media
user

Engaging with
Foreign Content

-27% less likely to listen
to music by artists from
other countries than the
average Japanese music

listener

LUMINATE

SOURCE: LUMINATE INSIGHTS JAPAN MUSIC 360 22
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" Super fans are oftentimes first in their network to discover new music, they.
express themselves outwardly through their fandom, and they love i
_ participating in the community super fandom provides

Social Signaling Expressions The Community
of Identity




increased spend on music is higher

. & P
..,. NY | .‘... Y

Who is the Superfan in Japan?

Half as many music listeners in Japan are superfans as in the U.S. but their

e ¢

Superfans in
Japan make
up 11% of
the total
population,
in the U.S. it
is 18%

LUMINATE

Superfans in
Japan, by
Generation

M

37%

Millennials

SOURCE: LUMINATE INSIGHTS JAPAN MUSIC 360 2‘




Who is the Superfan in Japan?

Half as many music listeners in Japan are superfans as in the U.S. but their
increased spend on music is higher

1 3 1 0/ Japanese Superfans Are Big Spenders, Spending:

+272% +193% +181% +176% +133% +67%

¥12,365 ($86) per month - Japanese music more* more* on more* more* more* more*
superfans spend 131% more per month on on live digital on artist on music  on music on physical
music than the average Japanese music streaming  albums/ merch IESIOELS concerts music
listener. music tracks

THE U.S. SUPERFAN SPENDS 80% MORE MONEY ON MUSIC events

*COMPARED TO THE AVERAGE MUSIC LISTENER IN JAPAN
EACH MONTH THAN THE AVERAGE U.S. MUSIC LISTENER.

LUMINATE

SOURCE: LUMINATE INSIGHTS JAPAN MUSIC 360 25



Big Business: K-Pop and J-Pop Merch

HOW MUCH MONEY ON MERCH? WHO WANTS MORE MERCH?

Average K-Pop fans are 60% more
GenZ K-Pop fans report likely to agree or strongly agree that
spending $24/month on artist they wish artists provided more
merch, +140% more than the merch options to show support for
average U.S. listener them and their work

Average J-Pop fans are more than
GenZJ-Popfansreport 100% more likely to agree or strongly
J-POP spending $16/month on artist agree that they wish artists provided
merch, +100% more than the more merch options to show support
average U.S. listener for them and their work

oy 7 T

1

""‘v

op fans ar'

SOURCE: U.S. MUSIC 360 2023 - O3, Q4 // ARTIST & GENRE TRACKER 2023 - Q3



Ho Anie Helped
Yoasobl’s

“PAKJL / Idol”
Go Global




'*/f%- Case Study: Yoasobi “Idol”

Japan Total On-Demand Audio + Video streaming

80,000,000 Oshi no Ko
English dub
premiere &
“Idol” English
O i [ version release
premiere
60,000,000 —
40,000,000
20,000,000 / \‘
e —
0;/
1-Apr 1-May 1-Jun 1-Jul 1-Aug 1-Sep 1-Oct 1-Nov 1-Dec 1-Jan

| l“ M I “ n I E LUMINATE JAPAN COUNTRY-LEVEL DATA 2023 28




*# ¥ Case Study: Yoasobi “Idol”

Outside of Japan, the first listeners were in Japan’s neighboring countries (Republic of Korea and Taiwan)
before the track starting gaining velocity in Indonesia and launching to other key territories.

Yoasobi “ldol” Streaming in Asian Countries Excl. Japan Asian Country Share Excl. Japan
Total On-Demand Streaming (Audio + Video) Total On-Demand Streaming (Audio + Video)

@ Republic of Korea @ Indonesia @ Taiwan @ Thailand @ Vietnam @ India

= Republic of Korea = Taiwan = Thailand = Singapore = Indonesia
? e @ Phillipines @ Malaysia @ Hong Kong @ Singapore

12,500,000

Oshi no Ko
premiere and
“Idol” track
release

7,500,000

Oshi no Ko
English dub
5,000,000 premiere & “ldol”
English version
release

2,500,000

| l“ M I “ n I E LUMINATE GLOBAL COUNTRY-LEVEL DATA 2023 29




4‘ Case Study: Yoasobi “Idol”

The track gained significant traction in North America, Europe and South America with noticeable
increases the weeks ending April 20, April 27, May 11, June 1 and June 15.

Yoasobi “Idol” Continent View Excl. Asia
Total On-Demand Streaming (Audio + Video)

Top Ex-Asian Total
Countries On-Demand

== North America == Europe == South America Through Streams
28/12/23 (Audio + Video)

Oshi no Ko
8,000,000 %pgrlllwslgrgug United
version refease Slaies
Oshi no Ko
LML premiere and

“Idol” track
release

R
~ CEEN

%

o1 -Apr 1-May 1-Jun 1-Jul 1-Aug 1-Sep 1-Oct 1-Nov 1-Dec m

| l“ M I “ n I E LUMINATE GLOBAL COUNTRY-LEVEL DATA 2023 30

4,000,000

2,000,000




"7 Case Study: Yoasobi “Idol”

Total On-Demand Audio and Video Streams
30 December 2022 - 28 Dec 2023

Yoasobi Total Global On-Demand Streaming (Audio + Video) YTD 2023 m idol Global TOD M Yoasobi Global excl. Idol TOD

200000000

150000000

100000000

50000000

1-Feb 1-Mar 1-Apr 1-May 1-Jun 1-Jul 1-Aug

1-Sep 1-Oct 1-Nov 1-Dec

|LUMINATE

LUMINATE GLOBAL COUNTRY-LEVEL DATA 2023 31



|LUMINATE

Music Discovery through
Anime in Key Countries

Generations that discover music through Anime are also most likely to be
high streamers of music

31%

Of Gen Z music
listeners in
Indonesia
discover music
through Anime

22%

Of Gen Z music
listeners in The
Republic of
Korea discover
music through
Anime

18%

Of Gen Z music
listeners in the
U.S. discover
music through
Anime

10%

Of Gen Z music
listeners in the
France discover
music through
Anime

LUMINATE INSIGHTS MUSIC 360 - FRANCE, INDONESIA, REPUBLIC OF KOREA, UNITED STATES - 2023 32



In Summary

Significant growth in
streaming
happening across
Asian countries

Over 100% growth in the
region with younger listeners
are driving streaming growth

Songs in Japanese
are gaining
streaming share -
and China struggling

Korean and English language
share has dropped as part of a
larger recent Global trend

LUMINATE

Entertainment
partnerships can
help power songs to
Global listenership

Music discovery via synch can
help songs cross borders and
reach new listeners - film/TV &
short form video

33
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