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Who is 
Luminate?



Luminate 
The trusted independent leader in Music consumption and 
audience intelligence 

Luminate Data is the official data provider to Billboard for charts in the U.S., Canada & Global

Consumption Global 
Intelligence

Consumer 
Insights
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Global, Regional & Country Level Insights

East Asia 
● Japan
● Republic of 

Korea
● Taiwan
● Hong Kong

Global 
Coverage in 
2024

South 
East Asia
● Indonesia
● Malaysia
● Philippines
● Singapore
● Thailand
● Vietnam

Australasia
● Australia
● New 

Zealand

Middle East, 
Turkey & 
Africa
● Egypt
● Kenya
● Nigeria
● Saudi Arabia
● South Africa
● Turkey
● UAE

Western Europe
● Austria
● Belgium
● France
● Germany
● Ireland
● Italy
● Luxembourg
● Netherlands
● Portugal
● Spain
● Switzerland
● U.K.

Eastern Europe 
● Croatia
● Czechia
● Poland

North America
● U.S.
● Canada

Latin
America
● Argentina
● Brazil
● Bolivia
● Colombia
● Chile
● Ecuador
● Mexico
● Peru

Nordics
● Denmark
● Finland
● Sweden
● Norway
● Iceland

South Asia
● India
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Slide on new platform inc. screenshots

The new Luminate platform

Reimagined user 
interface

More global data 
partners 

Faster processing 
for more powerful 
insights
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Data Providers 

The Data That Defines the Music Industry 
Now Available Globally

Scan 
for a 
free 
trial:



How Big Is 
Music Streaming 
Across Asia?
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© LUMINATE DATA 2023

Global Metrics

7.1T

3.4T

4.1T

5.3T

Total On-Demand Song Streams (Audio + Video)

Total On-Demand Audio Song Streams 

+33.7%

+ 12/30/22-12/28/23 (AS COMPARED TO 12/31/21-12/29/22) 
ON-DEMAND VIDEO SONG STREAMING INCLUDES OFFICIAL, SONG UGC AND NON-SONG UGC 

Vol.
 Change

+22.3% Vol.
 Change
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Audio + Video Streaming - Asia
FY 2023 vs FY 2022

[Vanessa: Google Sheet for table HERE]

 
January 7-13, 
2022 (Week 2)

August 19-25, 
2022 (Week 34)

Change 
Percentage

Hong Kong 126,294,921 135,678,691 7.43%

Indonesia 735,536,156 895,877,945 21.80%

Japan 2,115,507,326 2,354,983,374 11.32%

Korea 303,397,020 394,932,919 30.17%

Malaysia 231,806,467 271,051,416 16.93%

Philippines 676,335,828 817,350,812 20.85%

Singapore 192,345,536 214,834,639 11.69%

Taiwan 290,573,238 316,989,557 9.09%

Thailand 274,917,182 345,656,407 25.73%

Vietnam 87,803,108 110,579,131 25.94%

All 5,034,516,782 5,857,934,891 16.36%

1.07T
31 Dec 2021 - 29 Dec 2022
(Weeks 1-52)

1.90T
30 Dec 2022 - 28 Dec 2023
(Weeks 1-52)

+78.3%
Change Percentage

LUMINATE MUSIC CONNECT (HONG KONG, INDIA,  INDONESIA, JAPAN, REPUBLIC OF KOREA, 
MALAYSIA, THE PHILIPPINES, SINGAPORE, TAIWAN, THAILAND, VIETNAM)

https://docs.google.com/spreadsheets/d/1eACOxYcyt2oNrA98jAbhvx5qsbXPY5sOq7eCZVWVWfg/edit#gid=430926544
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Top 3 Countries: Year-Over-Year Growth
[Vanessa: Google Sheet for table HERE]

 
January 7-13, 
2022 (Week 2)

August 19-25, 
2022 (Week 34)

Change 
Percentage

Hong Kong 126,294,921 135,678,691 7.43%

Indonesia 735,536,156 895,877,945 21.80%

Japan 2,115,507,326 2,354,983,374 11.32%

Korea 303,397,020 394,932,919 30.17%

Malaysia 231,806,467 271,051,416 16.93%

Philippines 676,335,828 817,350,812 20.85%

Singapore 192,345,536 214,834,639 11.69%

Taiwan 290,573,238 316,989,557 9.09%

Thailand 274,917,182 345,656,407 25.73%

Vietnam 87,803,108 110,579,131 25.94%

All 5,034,516,782 5,857,934,891 16.36%

Total On-Demand Audio + Video Streaming

Country 1H 2022 Tot. OD 1H 2023 Tot. OD YOY Growth
Hong Kong 3.17B 5.31B 67.27%
India 192.45B 444.68B 131.06%
Indonesia 49.40B 104.95B 112.45%
Japan 56.19B 94.01B 67.31%
The Republic of Korea 12.67B 26.52B 109.28%
Malaysia 11.67B 20.67B 77.20%
The Philippines 28.66B 56.04B 85.05%
Singapore 4.50B 7.03B 56.23%

Taiwan 8.80B 14.96B 70.08%
Thailand 21.01B 34.96B 66.38%
Vietnam 11.80B 24.21B 105.18%
Total 400.33B 830.35B 107.42%

LUMINATE MUSIC CONNECT (HONG KONG, INDIA,  INDONESIA, JAPAN, REPUBLIC OF KOREA, 
MALAYSIA, THE PHILIPPINES, SINGAPORE, TAIWAN, THAILAND, VIETNAM)

*Data from Melon and Flo added to Luminate Streaming Panel for Republic of Korea during 2023

Country 1H 2022 Tot. OD 1H 2023 Tot. OD
TP TY vs TP 
LY

Hong Kong 3.2B 5.3B 67.3%
India 192.5B 444.7B 131.1%
Indonesia 49.4B 105.0B 112.5%
Japan 56.2B 94.0B 67.3%
The Republic of Korea 12.7B 26.5B 109.3%
Malaysia 11.67B 20.67B 77.2%
The Philippines 28.7B 56.0B 85.0%
Singapore 4.5B 7.0B 56.2%
Taiwan 8.8B 15.0B 70.1%
Thailand 21.0B 35.B 66.4%
Vietnam 11.8B 24.21B 105.2%
Total 400.3B 830.3B 107.4%

Republic of Korea

86.5B
FY 2023 Total 
OD, compared 
with 37.0B in 
FY 2022

+132%*
FY ’23 vs FY ’22

Indonesia

236B
FY 2023 Total 
OD, compared 
with 141.2B in 
FY 2022

+66.8%
FY ’23 vs FY ’22

India

1.04T
FY 2023 Total 
OD, compared 
with 570.3B in 
FY 2022

+81.9%
FY ’23 vs FY ’22

https://docs.google.com/spreadsheets/d/1eACOxYcyt2oNrA98jAbhvx5qsbXPY5sOq7eCZVWVWfg/edit#gid=430926544
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Which Generations Drive Streaming?
Younger listeners are driving audio streaming adoption

88%
of Millennial Filipino 
music listeners are 
music streamers

69%
of Millennial music 
listeners in Singapore 
are music streamers

68%
of Gen Z music 
listeners in Japan are 
music streamers 

LUMINATE INSIGHTS MUSIC 360 - PHILIPPINES, SINGAPORE, JAPAN - 2023 
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#1 Source of Music Discovery
How music listeners find new content

In the Philippines
74% 42% 51%

LUMINATE INSIGHTS MUSIC 360 - PHILIPPINES, SINGAPORE, JAPAN - 2023 

Social 
Media

Video/Audio 
Streaming

In Singapore In Japan

Television



Language and Export 
Trends in Asia
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Engaging with Foreign Content
Percentage of Listeners Engaging with Music Content from Other Countries

95%
of Filipino music 
listeners engage with 
foreign content

LUMINATE INSIGHTS MUSIC 360 - PHILIPPINES, SINGAPORE, JAPAN - 2023 

74%
of Singapore music 
listeners engage with 
foreign content

57%
of Japanese music 
listeners engage with 
foreign content



Hong Kong FY 2022
YTD 2023 
(Week 26) Change

English 30.1% 30.9% 0.8%

Chinese, 
Cantonese 
(Yue) 32.8% 28.2% -4.6%

Chinese, 
Mandarin 12.1% 12.8% 0.7%

Korean 9.1% 9.8% 0.7%

Japanese 4.3% 4.9% 0.6%

Biggest Decline Chinese, Cantonese (Yue) Biggest Korean Japanese

Singapore FY 2022
YTD 2023 
(Week 26) Change

English 63.0% 61.6% -1.4%

Korean 10.6% 11.5% 0.9%

Chinese, 
Mandarin 9.2% 8.6% -0.6%

Japanese 1.5% 1.9% 0.4%

Chinese, 
Cantonese 
(Yue) 1.3% 1.3% 0.0%

Biggest Decline English Biggest Gainer Korean

Trends in Language
Share of Japanese language content in Top 10k tracks increased in 2023 across Asia 
while English language share decreased

BASED ON TOP 10K ON-DEMAND AUDIO + VIDEO STREAMING 
TRACKS IN EACH COUNTRY AND GLOBALLY

LUMINATE DATA 2023

Global
FY 2023 
(Week 52)

Change 
over FY '22

English 54.9% -6.7%
Spanish 10.1% -1.4%
Hindi 7.8% +2.0%
Korean 2.39% -0.8%
Japanese 2.14% +0.8%
Biggest Decline: English Biggest Gainer: Hindi

Global FY 2022
YTD 2023 
(Week 26) Change

English 62.10% 56.40% -5.70%
Spanish 11.80% 10.60% -1.20%
Hindi 6.10% 8.70% 2.60%
Korean 3.20% 3.10% -0.10%
Portuguese 1.60% 1.60% 0.00%
Japanese 1.30% 1.80% 0.50%
Biggest Decline English Biggest Gainer Hindi

Korea
FY 2023 
(Week 52)

Change 
over FY '22

Korean 51.1% -2.3%
English 29.1% +1.9%
Japanese 6.8% +3.7%
Spanish 0.7% +0.2%

French 0.6% +0.3%
Biggest Decline: Korean Biggest Gainer: Japanese

Japan
FY 2023 
(Week 52)

Change over 
FY '22

Japanese 69.3% +5.6%
English 14.1% -1.0%
Korean 6.0% -5.6%
Chinese 0.4% +0.3
Spanish 0.3% +0.1%
Biggest Decline: Korean Biggest Gainer: 
Japanese

Indonesia
FY 2023 
(Week 52)

Change 
over FY '22

English 40.7% +0.3%
Indonesian 23.5% -0.9%
Korean 4.3% -2.2%
Japanese 1.8% +1.0%
Spanish 1.3% +0.2%
Biggest Decline: Korean Biggest Gainer: 
Japanese

Philippines
FY 2023 
(Week 52)

Change 
over FY '22

English 68.5% -2.7%
Tagalog 9.0% -2.3%
Korean 4.6% -2.3%
Japanese 1.8% +1.2%
French 1.1% +0.6%
Biggest Decline: English Biggest Gainer: 
Japanese
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J-Pop
K-Pop
General Pop
Euro Pop, Afrobeats, 
Bollywood, Arabic Pop 

K-Pop
General Pop
J-Pop
Euro Pop, Afrobeats, 
Bollywood, Arabic Pop 

General Pop
K-Pop
J-Pop
Euro Pop, Afrobeats, 
Bollywood, Arabic Pop 
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Top Japanese Songs in the Asia 
Region and Select Countries

[Vanessa: Google Sheet for table HERE]

 
January 7-13, 
2022 (Week 2)

August 19-25, 
2022 (Week 34)

Change 
Percentage

Hong Kong 126,294,921 135,678,691 7.43%

Indonesia 735,536,156 895,877,945 21.80%

Japan 2,115,507,326 2,354,983,374 11.32%

Korea 303,397,020 394,932,919 30.17%

Malaysia 231,806,467 271,051,416 16.93%

Philippines 676,335,828 817,350,812 20.85%

Singapore 192,345,536 214,834,639 11.69%

Taiwan 290,573,238 316,989,557 9.09%

Thailand 274,917,182 345,656,407 25.73%

Vietnam 87,803,108 110,579,131 25.94%

All 5,034,516,782 5,857,934,891 16.36%

Based on Total On-Demand (Audio + Video) 
streaming through Week 52 2023

Japan

Philippines

Singapore
LUMINATE DATA 2023

Japan
Song Artist FY '23 Streams

Idol Yoasobi 1.58b

Kawaikute Gomen Honeyworks 760.3m

Surges Orangestar 715.2m

Show Ado 603.5m

Senkou Alexandros 522.3m

Overall Asia
Song Artist FY '23 Streams

Idol Yoasobi 2.24b

Kawaikute Gomen Honeyworks 1.29b

Kick Back Kenshi Yonezu 892.2m

Surges Orangestar 721.6m

Show Ado 675.2m

Singapore
Song Artist FY '23 Streams

Idol Yoasobi 8.0m

Shinunoga E-Wa Fujii Kaze 6.0m

Night Dancer Imase 4.9m

Kick Back Kenshi Yonezu 3.3m

Kawaikute Gomen Honeyworks 2.9m

Philippines
Song Artist FY '23 Streams

Kick Back Kenshi Yonezu 63.2m

Shinunoga E-Wa Fujii Kaze 48.4m

Kawaikute Gomen Honeyworks 43.7m

Idol Yoasobi 41.9m

Night Dancer Imase 39.8m

Charts here

https://docs.google.com/spreadsheets/d/1eACOxYcyt2oNrA98jAbhvx5qsbXPY5sOq7eCZVWVWfg/edit#gid=430926544
https://docs.google.com/spreadsheets/d/14_LRuTHy6QYDLmOD-iOhzxsKRRw3AEJiMbqqA33OtzE/edit#gid=1042670019&range=A74:D81
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Top Chinese Artists’ Top Export Markets (outside Mainland China)
Chinese artists export less well than Korean and Japanese

METHODOLOGY: TOP 100 MOST STREAMED CHINESE ARTISTS GLOBALLY (AUDIO + VIDEO) 

1.6B

Top Streaming Countries for Top Chinese Artists
(Outside of Mainland China) Mandarin Cantonese

% of music listeners in the 
below markets listen to 
music in Mandarin

% of music listeners in the 
below markets listen to 
music in Cantonese

3%
Canada

3%
Japan

2%
U.S.

2%
India

4%
Canada

3%
India

1%
U.S.

1%
Japan

On-Demand Total Streams for Top 100 Chinese Artists - 2023

1.1B

742.6M

430.7M
275.0M 271.4M 270.6M 263.3M 216.8M



The Japanese Music 
Fan & Why They’re 
So Valuable
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Who is the Young Japanese Music fan?
Region 
Aggregate Indonesia Philippines Vietnam Malaysia Thailand South Korea Japan

BLACKPINK Awareness 68% 76% 82% 62% 71% 79% 88% 30%

(among music listeners)

BLACKPINK Likeability 63% 61% 75% 68% 64% 81% 54% 35%

"I like them somewhat/
I like them a lot"

(among music listeners
aware of BLACKPINK)

Gender Male 44% 40% 45% 41% 50% 46% 48% 33%

(among music 
listeners

aware of BLACKPINK) Female 55% 60% 54% 59% 50% 54% 52% 66%

Generations Gen Z 35% 35% 43% 43% 41% 29% 25% 34%

(among music 
listeners

aware of BLACKPINK) Millennials 34% 35% 32% 38% 35% 36% 30% 35%

Gen X 23% 25% 18% 16% 22% 26% 30% 22%

Boomers 8% 5% 6% 3% 3% 9% 15% 9%

Snapshot: The Gen Z Music Listener in Japan

44% discover music on 
video and/or audio 
streaming services

68% consume music 
via video streaming 
platforms 

Generations
Among music 
listeners aware of 
BLACKPINK

35%

34%
23%

8%

Gen Z

Millennials

Gen X

Boomers

SOURCE: LUMINATE INSIGHTS JAPAN MUSIC 360

+138% more likely to 
listen to music that their 
friends have posted 
than the average 
Japanese social media 
user

-27% less likely to listen 
to music by artists from 
other countries than the 
average Japanese music 
listener 

Music 
Discovery

Music 
Consumption

Music & 
Social Media

Engaging with 
Foreign Content
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Region 
Aggregate Indonesia Philippines Vietnam Malaysia Thailand South Korea Japan

BLACKPINK Awareness 68% 76% 82% 62% 71% 79% 88% 30%

(among music listeners)

BLACKPINK Likeability 63% 61% 75% 68% 64% 81% 54% 35%

"I like them somewhat/
I like them a lot"

(among music listeners
aware of BLACKPINK)

Gender Male 44% 40% 45% 41% 50% 46% 48% 33%

(among music 
listeners

aware of BLACKPINK) Female 55% 60% 54% 59% 50% 54% 52% 66%

Generations Gen Z 35% 35% 43% 43% 41% 29% 25% 34%

(among music 
listeners

aware of BLACKPINK) Millennials 34% 35% 32% 38% 35% 36% 30% 35%

Gen X 23% 25% 18% 16% 22% 26% 30% 22%

Boomers 8% 5% 6% 3% 3% 9% 15% 9%

Generations
Among music 
listeners aware of 
BLACKPINK

35%

34%
23%

8%

Gen Z

Millennials

Gen X

Boomers

SOURCE: LUMINATE INSIGHTS JAPAN MUSIC 360

Who is the Young Japanese Music fan?

Half as many music listeners in Japan are superfans as in the U.S. but their 
increased spend on music is higher

Who is the Superfan in Japan?

11% Superfans in 
Japan, by 
Generation     

21%
Gen Z

37%
Millennials

30%
Gen X

12%
Boomers

Superfans in 
Japan make 
up 11% of 
the total 
population, 
in the U.S. it 
is 18%
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Region 
Aggregate Indonesia Philippines Vietnam Malaysia Thailand South Korea Japan

BLACKPINK Awareness 68% 76% 82% 62% 71% 79% 88% 30%

(among music listeners)

BLACKPINK Likeability 63% 61% 75% 68% 64% 81% 54% 35%

"I like them somewhat/
I like them a lot"

(among music listeners
aware of BLACKPINK)

Gender Male 44% 40% 45% 41% 50% 46% 48% 33%

(among music 
listeners

aware of BLACKPINK) Female 55% 60% 54% 59% 50% 54% 52% 66%

Generations Gen Z 35% 35% 43% 43% 41% 29% 25% 34%

(among music 
listeners

aware of BLACKPINK) Millennials 34% 35% 32% 38% 35% 36% 30% 35%

Gen X 23% 25% 18% 16% 22% 26% 30% 22%

Boomers 8% 5% 6% 3% 3% 9% 15% 9%

Generations
Among music 
listeners aware of 
BLACKPINK

35%

34%
23%

8%

Gen Z

Millennials

Gen X

Boomers

SOURCE: LUMINATE INSIGHTS JAPAN MUSIC 360

Who is the Young Japanese Music fan?

Half as many music listeners in Japan are superfans as in the U.S. but their 
increased spend on music is higher

Who is the Superfan in Japan?

+131% Japanese Superfans Are Big Spenders, Spending:

¥12,365 ($86) per month - Japanese music 
superfans spend 131% more per month on 
music than the average Japanese music 
listener.
THE U.S. SUPERFAN SPENDS 80% MORE MONEY ON MUSIC 
EACH MONTH THAN THE AVERAGE U.S. MUSIC LISTENER.

+272% 
more* 
on live 

streaming 
music 
events

+193% 
more* on 

digital 
albums/
tracks

+181% 
more* 

on artist 
merch

+176% 
more* 

on music 
festivals

+133% 
more* 

on music 
concerts

+67% 
more* 

on physical 
music

*COMPARED TO THE AVERAGE MUSIC LISTENER IN JAPAN
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How Anime Helped 
Yoasobi’s 
“アイドル / Idol”
Go Global
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Case Study: Yoasobi “Idol”

LUMINATE JAPAN COUNTRY-LEVEL DATA 2023 

Oshi no Ko 
premiere

Oshi no Ko 
English dub 
premiere & 

“Idol” English 
version release

Japan Total On-Demand Audio + Video streaming

1-Jan
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Case Study: Yoasobi “Idol”
Outside of Japan, the first listeners were in Japan’s neighboring countries (Republic of Korea and Taiwan) 
before the track starting gaining velocity in Indonesia and launching to other key territories.

LUMINATE GLOBAL COUNTRY-LEVEL DATA 2023 

Oshi no Ko 
premiere and 

“Idol” track 
release

Oshi no Ko 
English dub 

premiere & “Idol” 
English version 

release

29.8%

20.2%9.2%

9.2%

8.3%

7.5%

6.4%

5.3%

Yoasobi “Idol” Streaming in Asian Countries Excl. Japan
Total On-Demand Streaming (Audio + Video)

Asian Country Share Excl. Japan
Total On-Demand Streaming (Audio + Video)
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Oshi no Ko 
premiere and 

“Idol” track 
release

Oshi no Ko 
English dub 
premiere & 

“Idol” English 
version release

Case Study: Yoasobi “Idol”
The track gained significant traction in North America, Europe and South America with noticeable 
increases the weeks ending April 20, April 27, May 11, June 1 and June 15.

Top Ex-Asian 
Countries 
Through 
28/12/23

Total 
On-Demand 
Streams 
(Audio + Video)

United 
States 84.5m

Mexico 35.7m

Brazil 35.5m

France 16.6m

Argentina 16.2m

LUMINATE GLOBAL COUNTRY-LEVEL DATA 2023 

Yoasobi “Idol” Continent View Excl. Asia 
Total On-Demand Streaming (Audio + Video)
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Case Study: Yoasobi “Idol”
Total On-Demand Audio and Video Streams
30 December 2022 - 28 Dec 2023

Yoasobi Total Global On-Demand Streaming (Audio + Video) YTD 2023

Total Yoasobi streaming
WEEKS 27-52 2023 COMPARED TO WEEKS 1-26

+45.3%

Total Yoasobi streaming excl. “Idol”
WEEKS 27-52 2023 COMPARED TO WEEKS 1-26

+30.0%
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Music Discovery through 
Anime in Key Countries
Generations that discover music through Anime are also most likely to be 
high streamers of music

22%
Of Gen Z music 
listeners in The 
Republic of 
Korea discover 
music through 
Anime 

31%
Of Gen Z music 
listeners in 
Indonesia 
discover music 
through Anime 

18%
Of Gen Z music 
listeners in the 
U.S. discover 
music through 
Anime 

LUMINATE INSIGHTS MUSIC 360 - FRANCE, INDONESIA, REPUBLIC OF KOREA, UNITED STATES - 2023

15%
Of Gen Z music 
listeners in the 
France discover 
music through 
Anime 
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In Summary

Significant growth in 
streaming 
happening across 
Asian countries 

Over 100% growth in the 
region with younger listeners 
are driving streaming growth

Songs in Japanese 
are gaining 
streaming share - 
and China struggling
Korean and English language 
share has dropped as part of a 
larger recent Global trend

Entertainment 
partnerships can 
help power songs to 
Global listenership
Music discovery via synch can 
help songs cross borders and 
reach new listeners - film/TV & 
short form video
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